American Road® magazine

The premier quartery publication celebrating our two-lane highways of yesteryear and the joys of driving them today.

REACH/DEMOGRAPHICS/CIRCULATI ON—the print edition reaches 45,000 - 60,000 readers. Our
website 12 month average stats: 48,126 visitors, 459,981 successful page views and 970,012 hits

per month.

AMERICAN ROAD is distributed internationally by Disticor and is available on newsstands, bookstore shelves,
and in various WalMart stores.

-Heritage tourism is one of the fastest growing industries in the US. People from all walks of life enjoy
vacationing and the freedom of traveling the open road. The number of individuals interested in the heritage
tourism industry is comparable to the number of people who golf (24 million), fish (41 million), and camp (43
million).

-Advertising with AMERICAN ROAD is an inexpensive way to get your name in front of thousands of travel
enthusiasts worldwide. Your advertisements will be seen and/or heard by an audience 100% interested in
what you have to say!

-We appeal especially to the "Nifty Fifty.” This demographic represents 25% of the US population—with a
combined annual income over $800 billion. This market purchases 34% of all new domestic cars, 48% of all
luxury cars, and spends more on travel/recreation and personal care items than any other age group. They
also account for over 25% of all toy sales, and over 40% of total consumer demand.

Demographics:

AGE: 22% = 40-49 39.2% = 45-55 38.8% = 50-60

INCOME: 60% >%$60,000 25% > $75,001 15% >90,001

GENDER: 65.5% = Male 34.5% Female

AMERICAN ROAD readers are hard-core travelers. I just wanted ko drop a line to say how pleased
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nation's highways. Your readership is the

READER TRAVEL HABITS: perfect audience for the line of roadside books
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89% plan ahead to visit historic sites, museums, restaurants, etc. Lori?::T"l, va,

AMERICAN ROAD captures an important niche market in the heritage tourism industry by offering
multiple venues for this growing travel category. We reach many people and a wide demographic
of the public because we cross media platforms.




